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1 

1.1 Regulations on protection of minors 

Context information 

 
 
The European ESPAD1 survey shows that Danish youth through a number of years have 
been among those who drink the most in Europe.  
The age limit for when you legally is allowed to buy alcohol in shop’s is 16 years of age, 
lower than in many other countries.  
Therefore the population leads a high degree of self-control due to the legislation put 
forward.  
 

 
Legislation and young people under the law:  

• No one can sell alcohol in shops to people less than 16 years. 
• No one can serve alcohol in bar’s or night club’s to young people under 18 years – 

not even if a person over 18 buys the drink and then hand the drink over to the 
person under 18.  

• No one can let their employees or voluntary helpers serve alcohol for young-people 
below 18 years. 
 

(Asnaes 2010, Legal Information 2010 b) 
 
We know from several studies that the most effective way to reduce alcohol consumption 
is to limit the availability - that makes it harder to get hold of alcohol. The availability of 
alcohol varies greatly from country to country. 
  
In Esbjerg Commune we did a study in 2009, to get a picture / profile of the youth 
(Lillhauge Svarrer 2009). 
The study showed that the alcohol debut age in this area for both boys and girls is mainly 
between 13 - and 15 years. 
 
 According to our profile:  

• 32% of 13 year old boys and 28% of 13 year old girls after their own assessment 
tried to be drunk.  

• 52 % among 14 year old, boys and 50% of 14 year old girls, indicate that they have 
been drunk.  

• Among young people aged 16 years, it is almost 70% who have tried to be drunk.  
 
These figures may seem paradoxical, given the law, that you have to be over 16 years of 
age to buy alcohol in shops. 
 
Before parliament went on summer vacation 2010, they adopted a new law which means 
that people under 18 years no longer can buy drinks with an alcohol volume of over  
16.5 %. This law will be implemented by the 1st of April 2011 the latest.  
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1.2 Cultural aspects 
 
 
The Danish alcohol culture is characterized by easy access to alcohol; it's cheap, available 
everywhere at all times of day. 
 
The high alcohol consumption is not something that only belongs to the young, living here 
in Denmark. When young people drink so much, it mirrors that Danes generally drink a lot, 
and that this alcohol culture rubs off on the young. 
 
Research (Young and alkohol2) suggests that most parents do not want to interfere and 
control their children's drinking, which is probably a contributing factor to the young 
people’s high consumptions of alcohol. 
 
 
 

1.3 Relevant differences in alcohol consumption 
 
 
There seems to be a widespread belief among parents that it is not worthwhile to make 
agreements or rules about the drinking. Many imagine even the rules just get the young in 
spite to drink even more.  
The Danish and international research shows the opposite: Parents Rules have an 
alcohol-reducing effect!  
Young people with liberal parents debuts earlier and have higher consumption than young 
people with more restrictive parents (Gundelach and Järvinen 2006: 25).  
 
Parents should make clear rules on alcohol use and return times from parties. 
 
 
 

1.4 Aspects of youth and welfare policy 
 
 
If we as authorities, professionals or politicians want to influence young people to drink 
less at home and on the whole, it is given that the stakes for this, equally involves both 
parents and children. 
One method is to manipulate young people and parents' social misunderstandings around 
alcohol before young people start drinking (Balvig 2005). 
Another important effort is to support the parents to form networks through which they can 
reinforce each other to create rules about their children's parties, homecoming hours and 
alcohol consumption. 
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One of the ways that the Commune / Politicians according to the study “Young people and 
alcohol” can support parents in creating and maintaining tighter rules around drinking, is 
developing an alcohol policy in schools and establish alcohol agreements between 
students themselves and / or between parents and children (Gundelach and Järvinen 
2006). 
 
 
 

1.5 Already existing offers 
 
 
At SSP & Forebyggelse we offer a number of different services to schools, and individuals 
such as: 

• “Parent Back up” Networking 6th grade. 
• Guest visits in all grades different agendas (bullying, the social life in the class rum, 

alcohol, drugs, parent issues when a teen etc.) depending on the age group mostly 
followed by a parent meeting as well. 

• Individual advice and support to children, young people and parents. 
• Merging between young people and their parents. 
• Guidance to or co-work with other services if needed. 
• Creating projects for groups if needed. 
• Outreach work and assessment of individual or area based issues. 
• 3D – is a day time offer, for young people under 18, with an alcohol or drug 

dependency.  
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2.1 Alcohol consumption 

Key Questions 

 

After finishing the interviews, the general picture regarding the alcohol consumption in the 
chosen area, shows no signs of more or less alcohol consumption, then anywhere else. 

There is of course a difference in the interviewee’s experiences depending on the target 
groups and where the interviewee’s physically are living in their local area.    

For more detailed information, please see Grid summary – question 1-4.  
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2.2 Prevention 
 

To highlight the most mentioned area of prevention it’s got to by the Parent – network, and 
to start these early on preferably when a child starts in school and then to make sure that 
this networks continue on a regular basis throw out primary and secondary school. 

For more detailed information, please see Grid summary – question 5-8 
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3.1 Choice of interviewees 

Format of semi-structured interviewing 

 
The local area we chose, for the “Take care” project, is called Nørremarken. 
Nørremarken is based in a small town called Ribe, within Esbjerg Commune. 
We have chosen this particular local area, as it fulfilled the criteria set by the “Take care” 
project description. 
 

• Nørremarken is a suburb of Ribe and therefore its borders are clearly 
defined. 

• Neither has the area any bars, discos or nightclubs to interfere with the 
project.  

• The area also has the population recommended of between 4-6.000 citizens. 
• And finally the area contains five retailers where alcohol is being sold.  

 
I found my interviewees by outreach, starting with the four retailers (Supermarkets) and 
the one Petrol station I found in the area. All except one agreed to be interviewed. 
 
I met two girls at the Commercial College within the area, one 17 and one 18 year old. 
 
I also found two boys who agreed to be interviewed, one 16 year old in Secondary school 
year 10, and busy working after school.  
The other boy was 15, he told me he went to a “special” school, because, he never fitted in 
at the “normal” school due to his aggressive behaviour, he also had difficulties reading and 
writing.  
 
I interviewed two mothers, one a teacher at the local Primary school and the other was the 
mum of the 16 year old boy I interviewed. 
 
I interviewed two Key persons, one working in the local Youth club, and the other a 
teacher from the local Commercial College. 
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I felt happy about my interviewees in all the target groups, and I am pleased that I 
managed to find two girls and two boys within the age range from 15-18. 
 
 

3.2 Grid summary 
 
 
Country:  

Denmark 

City:  

Nørremarken, Ribe  

Contact person:  

Charlotte Pødenphant 

Date: 

       31.10.2010 

 

No. of interviews: 12 

GRID - S1:  

Have you observed inappropriate drinking of young people (12 to 21 years old) in your local area? 
     

Very often: 1 

       
Often: 1 

Sometimes: 5 

Never: 5 

If yes, where? 

 

 

 

GRID – S2:  

No. of interviews: 12 

Are there particular groups of young people who attract negative attention due to drinking?  

 
No:5 

Yes: 7 

Summary notices inappropriate drinking:  

inducted answers 

Quality of data. Explain differences. 

Describe unresolved questions. 

Outside shops 

Student flats  

Private party’s   

Pathways and green area around student flats 
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If yes, which groups?  

 

 

 

GRID – S3:  

No. of interviews: 12 

Are there any particular times when you notice inappropriate drinking?  

 
No:1 

Yes: 11 

 
If yes, when? 

 

 

 

 

GRID – S4: 

No. of interviews: 12 

Who do you think has the biggest influence on young people`s drinking? 

Summary groups with inappropriate drinking:  

inducted answers 

Quality of data.  

Explain differences. 

Describe unresolved questions. 

Students from the Commercial School (College) 

Difficult upbringing  

Young people with other issues  

Often the same people you see again and again 

 

Summary times when inappropriate drinking is noticed:  

inducted answers 

Quality of data.  

Explain differences. 

Describe unresolved questions. 

Friday afternoon/evenings 

Typical Saturday evenings 

Holidays  

When football on TV 
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Friends, peers: 11 

Parents, family: 9 

Adult contact persons: 5 

Retail employees: 2  

Others:  Nightclubs in town, where you only pay the entry and drinks are then free.  

 

 

 

GRID – S5: Young people between 12 and 21 years 

No. of interviews: 12 

a) How can we reach young people to prevent inappropriate drinking? (To do) 

b) What should we avoid? (Not to do) 

c) What do you think young people should know / learn to prevent inappropriate drinking? (Lessons to learn) 

Summary groups having influence on young people’s drinking:  

inducted answers 

Quality of data. 

Explain differences. 

Describe unresolved questions. 

Not surprisingly are friends, peers and parents the high scores.  

 

 

 

Almost every interviewee mentioned, that the influence from 
either of the above mentioned, could be both negative as well as 
positive.  

Summary to do, not to do and lessons to learn (young people) :  

inducted answers 

Quality of data. 

Explain differences. 

Describe unresolved questions 
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No. of interviews: 12 

GRID – S6: Parents 

a) How can we reach parents to prevent inappropriate drinking? (To do) 

b) What should we avoid? (Not to do) 

c) What do parents need (information, skills) to support their children to drink responsibly? (Lessons to learn) 

 

To do:  

• Get to the kids before they start drinking. 
• Lots of information, in visible form ex. films, ex-users telling their 

stories.  
• Getting parents involved / parent networks. 
• Create more alternatives to drinking/ex. Alcohol free party’s for 

only 13 year olds “one age group only party’s” to avoid pressure 
from older peers.  

• Meeting young people, where they hang out (Street workers) 
• Get the leader of the group, involved. 

Not to do: 

• Never talk down to young people. 
• Show respect. 
• No telling what to do. 
• No scare champagne / attitude. 
• Not to forbid young people to drink 
• Not to create mistrust. 
• Not set in, too late.   

Lesson to learn: 

• Learn more about the % of spirits in different types of alcohol. 
• More info about what to drink when drinking. 
• That young people know where to get help if they can’t talk to 

their parents. 
• Learn from “real” people’s stories and experiences where “things” 

vent wrong. 
• To break the “taboo” and make it ok to say no to drink. 
• Statistics regarding accidents when drunk. 
• Alternatives to having a good time without alcohol. 
• Consequences of alcohol, how it effects your frame of mind, 

moral hangovers and regrets. 
• Self confidence and security. 

 

 

Summary to do, not to do and lessons to learn (parents) :  

inducted answers 

Quality of data. 

Explain differences. 

Describe unresolved questions 
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No. of interviews: 12 

GRID – S7: Key persons 

To do: 

• Create parent networks. 
• Workshops in local area. 
• Professional advice and empowering parents to help each 

other. 
• Get parents involved early on, when their kids are young. 
• Faster reaction from schools, when suspicion on issues in a 

family. 
• SSP at parent evenings, ongoing process. 
• Curiosity towards their teenagers, who are they with, where and 

what are they doing.  
• Having clear values and opinions, and setting clear rules.  
• Mutual trust between parent and teenager. 

Not to do: 

• Never talk down to parents. 
• Not make parents feel you doubt their parent skills.  
• No “scare campaigns”. 
• No “know it all” attitude. 
• Not placing blame at parents. 
• Not only negative stories. 
• Not criticism.    

Lesson to learn: 

• Show parents the “true” picture of young people of today. 
• Introduce parents to ex-users to hear their stories. 
• More awareness of where to get help and support (SSP) –like 

adverts in local papers. 
• Involuntary parents meetings, with alcohol on agenda. 
• Workshops in local area. 
• Professional advice and empowering parents to help each 

other. 
• Faster reaction from schools, when suspicion on issues in a 

family. 
• Parent networks. Involvement / participation in sharing tasks 

involving the kids/young. 
• Tools in how to talk to your teens about alcohol, when they 

won’t listen. 
• 24 hour phone line. 
• Mutual values between parents, parents working together. 
•   Having clear values and opinions, and setting clear rules.  

 

 

A lot of the interviewees mention the same answer in 
both 6a and 6c. 
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a) What could motivate key persons (teachers, trainers, street workers, etc) to participate in a programme to prevent 
inappropriate drinking? (To do) 
 

b) What should we avoid? (Not to do) 
 

c) What can key persons do to support the prevention of inappropriate drinking? (Lessons to learn)  

 

 

 

 

 

 

 

No. of interviews: 12 

GRID – S8: Retail employees 

Summary to do, not to do and lessons to learn (key persons) :  

inducted answers 

Quality of data. 

Explain differences. 

Describe unresolved questions. 

To do: 

• To talk to key persons, and explain about Take Care. 
• To meet them where they are. 
• Awareness of their impact  on young people as 

an important role model. 
• Focus on the resources in key persons 
• Focus on alternative key persons. 
• Training for young key persons like football trainers etc. 
• Free sports activities for families with low budgets.  
• SSP to visit key persons in sports clubs, and listen to their 

experiences. 

Not to do: 

• No blame. 
• Equality in communication. 
• Anything that would be very time consuming.  
• Not a lot of extra work, as many may be volunteering already.  
• No talking down to people.   

Lesson to learn: 

• For key persons to be there and listen to the young people, if they 
need to talk. 

• Awareness of their impact  on young people as 
an important role model. 

• Tool to dare ask, if someone look sad. 
• Consequences and a sense for when and when not. 
• Relevant training, clear values, opinions and understanding the 

responsibility of being a role model. 

 

The Interviewees find the questions difficult regarding key 
persons. 

 

And again it was mentioned that question a) and c) often 
would be the same answer. 
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a) What can retail employees do to reduce inappropriate drinking of young people? (To do) 
b) What should we avoid in order not to lose their support? (Not to do) 
c) How can we reach retail employees in order for them to participate in a programme to prevent inappropriate 

drinking? (Lessons to learn) 
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Focus groups 

I have not felt the need for a focus group, as the answers I have encountered, have not 
varied worryingly.  

 

 

 

 

 

Summary to do, not to do and lessons to learn (retail employees) :  

inducted answers 

Quality of data. 

Explain differences. 

Describe unresolved questions 

To do: 

• Inform their staff about the 16+ law, always ask for ID.  
• Manager has informed his staff, not to sell if young 16+ already 

are drunk.  
• Safety training for staff, to enable aggression when refusing to 

sell alcohol. 
• Manager will not accept, any one drinking outside shop. Police if 

necessary. 
• Avoid advertising for cheap alcohol. 
• PR – by mentioning the retailer’s support of Take Care. 
• Co work with the chain Rema & SSP. 
• A law only allowing young to buy light alcohol, not strong spirits. 

Not to do: 

• Introduce even more rules and regulations, as there a so many 
already.  

• Respect, no talking down. 
• Not tell retailers “what to do”. 

Lesson to learn: 

• Always inform new staff about rules and regulations and to ask 
for ID. 

 

 

People felt that the Retailers do their job if the obey the 
law. 

 

Very positive to hear from the Retail managers, that they 
also has very strong personal values and opinions, such 
as refusing to sell alcohol to young people, if it is obvious 
that they already are influenced by alcohol. 

 

 

 

Question b) “not to do” was highlighted by everyone, being 
the same answer for each target group, and a lot about 
being respect full and not talking down to any one no 
matter which target group. 
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5 
 

Final conclusions 

I have been surprised by the positive reaction and the willingness that people have shown 
me, in regards to agreeing to be interviewed and the project in general. People have been 
very creative and come up with great ideas, on how to motivate and different initiatives to 
prevent binge drinking.  

The RAR - method has been an amazing tool to use gathering information.  The 
interviewing has been very smooth and easy to do and it’s been a true pleasure.  

I am looking forward to continue the Take Care project and turning the information, into 
practical work in prevention of Binge Drinking. 

 

 

Charlotte Pødenphant 
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Sources  
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